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1 THE LAST LECTURE, by Randy Pausch with Jef- 3
frey Zaslow. (Hyperion, $21.95.) After learning he has
terminal cancer, a Carnegie Mellon professor shares his
thoughts on the importance of “seizing every moment.”

2 JUST WHO WILL YOU BE?, by Maria Shriver. 2
(Hyperion, $14.95.) Shriver’s message: “What you do in
your life isn’t what matters. It’s who you are.”

3 THE SECRET, by Rhonda Byrne. (Atria/Beyond 68
Words, $23.95.) The law of attraction as a key to getting
what you want.

4 THE 4-HOUR WORKWEEK, by Timothy Ferriss. 22
(Crown, $19.95.) Reconstructing your life so that it’s not
all about work.

5 HARMONIC WEALTH, by James Arthur Ray with 1
Linda Sivertsen. (Hyperion, $24.95.) Creating the life
you want through financial, mental, physical and spiri-
tual wealth. (1)

6 A CIVILIZATION OF LOVE, by Carl Anderson. 5
(HarperOne/HarperCollins, $19.95.) How Catholics can
“change the tone” of modern culture based on lessons
from Popes John Paul IT and Benedict XVI. (1)

7 THE DANGEROUS BOOK FOR BOYS, by Conn 48
Iggulden and Hal Iggulden. (Collins/Harper Collins,
$24.95.) Skipping stones, tying knots and other essential
activities — video games not included.

1 A NEW EARTH, by Eckhart Tolle. (Plume, $14.) A 13
spiritual teacher prescribes letting go of the ego to help
end conflict and suffering.

2 THE POWER OF NOW, by Eckhart Tolle. (New 28
World Library, $14.) A guide to personal growth and
spiritual enlightenment.

3 GORGEOUSLY GREEN, by Sophie Uliano. (Collins/ 1
HarperCollins, $16.95.) How to live an Earth-friendly
lifestyle without compromising personal style.

4 WHAT TO EXPECT WHEN YOU’RE EXPECT- 358
ING, by Heidi Murkoff and Sharon Mazel. (Workman,
$14.95.) Advice for parents-to-be. (1)

5 SKINNY BITCH, by Rory Freedman and Kim Barn- 42
ouin. (Running Press, $13.95.) Vegan diet advice from
the world of modeling.

6 GROWING UP GREEN, by Deirdre Imus. (Simon 2
& Schuster, $15.95.) How to raise healthy children —
from pregnancy to infancy to adolescence and beyond
— in an increasingly toxic environment.

7 THE FIVE LOVE LANGUAGES, by Gary Chapman. 44
(Northfield, $13.99.) How to communicate love in a way
a spouse will understand.

8 GETTING THINGS DONE, by David Allen. (Pen- 24
guin, $15.) A productivity consultant on how to keep
stress at bay through personal organization and time

8 HOW NOT TO LOOK OLD, by Charla Krupp. 15 management.
(Springboard, $25.99.) Advice from a former beauty
editor. 9 MARTHA STEWART’S COOKIES, by Martha 7
Stewart Living Magazine. (Clarkson Potter, $24.95.) The
9* BECOME A BETTER YOU, by Joel Osteen. 28 magazine’s editors share 175 recipes and
(Free Press, $25.) Seven keys to living with joy. variations.
10 GEORGIA COOKING IN AN OKLAHOMA KITCH- 3 10 THE SPEED OF TRUST, by Stephen M.R. Covey 7

EN, by Trisha Yearwood. (Clarkson Potter, $29.95.)
Fried chicken, stuffed pork chops and other family reci-
pes from the country music singer.

with Rebecca R. Merrill. (Free Press, $15.) How to
cultivate trust in politics, business and personal
relationships. ()
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THE DARING BOOK FOR GIRLS, by Andrea J. Buchanan and
Miriam Peskowitz (Collins/Harper Collins)

12

THE TOTAL MONEY MAKEOVER, by Dave Ramsey (Thomas
Nelson)

13

WEAR YOUR LIFE WELL, by Marilu Henner with Lorin Henner
(Collins)

U

WOMEN AND MONEY, by Suze Orman (Spiegel & Grau)

I

THE FOOD YOU CRAVE, by Ellie Krieger (Taunton)

PAPERBACK

11 MAKING THE CUT, by Jillian Michaels (Three Rivers)

12 GO GREEN, LIVE RICH, by David Bach with Hilliary Rosner
(Broadway)

13 THE 7 HABITS OF HIGHLY EFFECTIVE PEOPLE, by Stephen R.
Covey (Free Press)

]4 RicH DAD, POOR DAD, by Robert T. Kiyosaki with Sharon L.
Lechter (Warner)

15 HELLO, CUPCAKE!, by Karen Tack and Alan Richardson
(Houghton Mifflin)

Rankings reflect sales, for the week ending Apr. 26, at many thousands of venues where a wide range of general interest books are sold nationwide. These include hundreds of indepen-
dent book retailers (statistically weighted to represent all such outlets); national, regional and local chains; online and multimedia entertainment retailers; university, gift, supermarket,
discount department stores and newsstands. An asterisk (*) indicates that a book’s sales are barely distinguishable from those of the book above. A dagger (}) indicates that some book-
stores report receiving bulk orders. Among those categories not actively tracked are: perennial sellers; required classroom reading; text, reference and test preparation guides; journals
and workbooks; calorie counters; shopping guides; comics and crossword puzzles. Expanded rankings are available on the Web: nytimes.com/books.
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